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. Attitudes to Cetaceans : visitor studies

ANGUS REID GROUP, 1991: Public attitudes towards Cetaceans at the Vancouver Aquarium
29 pp

EVANS (W.E.) & WOLFSON (F.H.), 1984: Cetaceans in capfivity: attitudinal impact and value
as an educational resource. Whalewatcher, Winter 1984: 16-18.

MAYES (G.), DYER (P.) & RICHINS (H.. 2004: Dolphm-human inferaction: pro-
environmental attitudes, beliefs, and intended behavior and acfions of participants 1n
interpretation programs. A pilot study. Annals Leisure Res. 7(1): 34-53.

‘ON-COING OR UNPUBLISHED STUDIES:

FRASER () & SICKLER (I.). 2006: Thinking about dolphins thinking. 19th ann. VSA conf. July 25-29, 2006, Grand
Rapids, ML Abstract: www. visitorstudiesarchives.org

HARWOOD JARVIS (C.). 2000: If Descartes swam with dolphins: the framing and consumption of marine mammals
in contemporary Australian tourism Doctoral dissertation. Melbourne, Dept of Geography & Env. Studies, Univ. of
Melbourne.

WARKENTIN (T.), 2007 Captive imaginations: affordances for ethics. agency and kmowledge-making in whale-
human encounters. PhD diss. Toronto, York Univ.

BACKGROUND & FURTHER READING: ATTITUDES TO CETACEANS

BARNEY (EC), MINTZES (JJ) & YEN (C-F), 2005: Assessing knowledge. attitudes and behavior toward
charismatic megafauna: the case of dolphins. J. Env. Educ. 36: 41-55. Abstract:
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CUNNINGHAM LILLY (J.). 1975: Man and dolphin. In: CUNNINGHAM LILLY (J.). 1975: Lilly on dolphins.
Humans of the sea. Garden City. Anchor Press/Doubleday: 1-82.

CUNNINGHAM LILLY (J.). 1975: The dolphin in history. In: CUNNINGHAM LILLY (J.), 1975: Lilly on dolphins.
Humans of the sea. Garden City. Anchor Press/Doubleday: 83-110.

DEGRAZIA (D.). 1997: Great Apes. Dolphins. and the concept of personhood. Southem J. Philosophy 35(3): 301-20.
ELLIS (R.). 1991: Men and Whales. New York. Knopf. 560 pp.

FRASER (J.). REISS (D.). BOYLE (P.). LEMCKE (K.). SICKLER (). ELLIOTT (E.). NEWMAN (B.) & GRUBER
(S.). 2006: Dolphins in popular literature and media. Society & Animals 14(4).
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Anthrozods 8(1): 44-54.
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World Zoo and Aquarium _Conservation Strategy

Oulidlng » Fuors (IUCN/WAZA — 1992 & 2005)
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4 tasks of the modern zoo:

e saice » Conservation

- Education

OobecneunBasi Oymyiee * Research

IS JMKHUX KMBOTHBIX IJIAHEThHI e Recreation

IIpupogooxpanHasi crparerust

BCEMHPHOIo coodurecTBa 300IIaPKOB H aKBAPUYMOB
(WZACS - the World Zoo and Aquarium Conservation Strategy)

UCTIOTHUTETRHKI OTTRET WAZA REPH. INIRFUTIAPUS. 2005 I< | \ ’ I DA



Why do we study our visitors?

* Are we reaching them?

* Does our message come
accross?

What do our visitors
experience/think/learn...?

* Do they change their
behaviour?
 ARE WE EFFECTIVE?

« ARE WE REALLY DOING
WHAT WE THINK OR CLAIM
TO BE DOING?




Why do we study our visitors?

« strategic (policy and
management support)
Information:

* making considered choices
« Are we on the right track?

* where do we need to
adjust/correct?




Internal evaluation criteria

Are we doing our job?

Is the money well spent?
Are we achieving results?
Can we do better?




External evaluation-and validation criteria

* Fundraising

* Public support

* Political support

« Self-criticism

* Quality management

KMDA



Origins of visitor studies

* USA, 1930s

« Social psychology and
marketing: commercial
applications

« Urban and traffic planning
« ...MUSEUMS

« What about RUSSIA??

* First publications...

« 1930!
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Pioneers & leading visitorresearchers l%

Barbara Birney | Steve Bitgood | Minda Borun
Lynn Dierking | John Falk | John Fraser

Alan Friedman | Ben Gammon | Jeff Hayward
Joe Heimlich | George Hein | Molly Hood

Hans-Joachim Klein | John Koran

Ross Loomis | Arthur Melton | Roger Miles
Edward Robinson | Chandler Screven

Beverly Serrell | Harris Shettel | Loic Tallon
Steve Yalowitz...

&
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Pioneers & leading visitorresearchers

but also... sound (museum) theoretical work...

A VISITOR-CENTERED APPROACH: ENHANCING MUSEOLOGY
WITH PERCEPTUAL THEORY

Anna Leshchenko

Russi
ussian State University for e Humanities, Museology Department

Moscow - Russia
Mey
Wamkuﬁ Coner
ABSTR OcoM) ~"*0%en 1y
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ACT M Vz{"ﬂno%r“"“ — Mationa| Council of "
Museum Vistor Studies have focused on studying de hi M Mexayy, o (COFOM) The interny '“ch) .
satisfaction, leisure habits and potential leaming Oubomee tr Wetore e, W00y ot Komrer Musenlogt COMMmittoe
around the museum space. This approach pays attention 1 ou\erf ::wng u"““”“w:;agc?'; Avnyy \ The Internayig, i
while multidisciplinary nature of museclogy allows us to spply the theory of gy sAp) " (COFONM - Museslogy or i Committe o
t 1 oo cf 1]
f;:mp"?" and methods of psycholinguistics o find an inside-out way to see Arrage EToPn €O pag < (Icoror 515&;2?:'; and
vistor By taking a loock at the visitors perception skils from ne, % Mocyag, The Ings
psycholinguistic el AATOTUY iy L WAy Stitute of
Aidtr Qui perspedtive. museologists can adapt a new way of [ % Aagemyg Al st 1Story of the SB Ras
understanding why each visitor who is allowed to become a creative agent POy AP CT By o PP CRa @ Pedagogica)
within the participatory paradigm is more involved in museum communication ".h'ciwe"“‘ Ky, The Eag memy
and learns more *yecr R ;ff;ll]'""‘ State Acagen
ulture ;“dw' ny

The perceptual process is the one that enables visitors to interpeet the
information flows that are part of any exhibition. Some issues concerning
perception should be ken into account by museum professionals in order to
make the visiting process more communicatively efficient. This article attempts

to see differences in visitors and inform P g of
exhibiton content showing that each vistor has his own learning style and
pace

RESUME

.
Une approche centrée sur le visiteur : I'amélioration de la muséologie au
moyen de la théorie de la perception

Les Etudes de Visitewrs de Musée se sont concentrées sur l'étude du
comportement de données démographiques, sur la satisfaction, les (\aa«udes
de loisir et I'spprentissage potentiel de résultats pour des visteus se
déplagant autour Gu musee Cette apprqche préte ;_r.enbor aux effets
extérieurs, alors que la nature pluridisciplinaire de la muséologie nous permset
d'appliquer la théorie de la perception et les memode: dps pfym«in:gms::
pour atteindre une maniére inversée de voir le visiteur. En jetant u; ,:, -
techniques de perception du visiteur dans une perspe:‘ton;ee:sz? ;;:J;e»:’e
les muséologues peuvent adapter un nouveau 4 . N ]
i 'on permet de devenir un agent créatif dans le
gguaﬁﬂa(&eﬁvggg gulaopgmpaion est plus impliqué dans la
communication muséale et apprend davantage

qui rend les visiteurs capables

n est celul 0
s qui font partie de n'importe quelle exposison

Le processus de la perce
dinterpréter les flux dinformaton




Visitor studiesis not.a science. .l”’
It’s a field of study. é

* Psychology (social,
educational,
environmental...)

 Social sciences

« Communication/media
sciences

* Qualitative and/or
guantitative

KMDA



Z00S and aguariums are.unique.
Yet comparable to otherinstitutions...

* Museums

* Heritage/monuments
* Science centres

- Botanical gardens

 (Visitor centres with)
natural habitats
(national parks)

 Amusement parks
* Cultural events




Cross pollination...

« Education psychology
« Science information

 Informal education,
visitor interpretation

 Environmental
education

* Leisure studies
« Marketing




WHAT do we want to know?

e WHO are our visitors?
« HOW do they visit us?

« WHAT do they
see/hear/experience/read?

WHAT do they learn?

WHAT do they think?
*  but the py6 50.000.000 question is...

- DO THEY CHANGE THEIR
BEHAVIOUR/ATTITUDES

‘)




Who are our.Vvisitors?
Visitor-studies # marketing research

...but it often makes use of
similar basic data

« THE visitor does not exist

« Various target groups
(children, adults, groups,
Individuals, schools, gender,
ethnic, senior citizen,
disabled...)

* Importance of (mass) media
use?

* How representative are our
guantitative data?




How does aVvisit proceed?
A gquestion of time and space...

* Routing/circulation

« Timing/time allocation

* Orientation/wayfinding

« OBSERVATION
(timing/tracking)

« Attracting power (= do they
notice/look/stop?)

* Holding power (= how long do
they look/seel/interact/read or
...discuss...?)

* Quantitative research: does
not tell us much about the
guality of the experience ...or
does it?

|@ &%  oxe |l 2806




What do our.visitors see=hear.~ read — feel — SR
observe -experience? N

 ANIMALS IN THEIR
ENCLOSURE/HABITAT

e Context?
 Behaviour, enrichment
* Unobtrusive observation

« QUANTITATIVE AND
QUALITATIVE
RESEARCH

« Difficult to experiment!




What makes a‘high quality.experience?

Ratio between:

Subjective advantages
(benefits)

Necessary
time and effort
(investment)




Exhibit evaluation

« Pre-formative: preparatory
— Concepts

— What do people know
already?

— What do they expect?

— Pilot versions, trial & error
* Post-formative or summative

— Does it work?

— How can we improve it?

Major butress tree
climbing structure

Kid’s play area
and climber

_ Major landscape

«. . improvements

7 Improved interpretive

, .graphics and interactives

£ y " | African vernacular-themed
Field Stud % \ 7 visitor experience

Chimpanzee/
Lion Holding



Exhibit evaluation criteria
@ Disney’s Animal Kingdom

« THE IDEAL EXHIBIT(?)

« Upper 2/3rds of the animal
should be on view

* ...in the front 2/3rds of the
exhibit

o ...for 2/3rds of the time

« ...to 2/3rds of the visitors

« Consequences in exhibit
design and animal husbandry

« Criterium for animal keeper
performance evaluation?
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What do our Visitors see =hear.— read — feel —
observe -experience?

Methodology:

e Observation and
monitoring

* Interviews, surveys...

* Focus groups

 Listening in on visitor
conversations




What do our Visitors see =hear.— read — feel —
observe -experience?

SUPPORTING MEDIA

- Signhage: readability and 7Y 7 e : )
understanding Ve R e

* Audiovisual media

* Interactive exhibits

* Interpretive publications: (how)
do visitors use them?

« Keepers’ talks

* Animal shows and
demonstrations

 YOU CAN EXPERIMENT!

= Clouded leopards have the largest.
| canine teeth ofalliving




What do our Vvisitors see =hear.— read — feel —
observe -experience?

Hey, didn’t | forget something here?

CSTAppIStoreior;

_the EREEPerth ZooApp f0da)

KMDA



What do our Vvisitors see ='hear.— read — feel —

observe -experience?

MockoBCKkM1i 300NapK
npuraawaet Bac

=== HQ UHTEPAKTUBHYIO NMPOryAKY
no 300napKy

C YBA€KATEAbHbIM PACCKA3OM O XXUBOTHbIX

NMpUCOEAMHUTLCSA K HOM NPOCTO:

* 3aka4aiTe Baw 6ecnAaTHbIi ayAMOTUA
no QR-KOAY MAM MO CChIAKE

* BoiGepuTe B nporpamme
MockoBckuit 300napk
B pexume WAU

« BocnoassyiTech QR-koAamu
WAM HOMEPAMM TPEKOB,
YKQA3GHHBIX B HUKHEM
NPABOM YTAY 3TUKETKM
XMBOTHOTO (B pexume Typa
MCTOPUM NEPEKAIOHTIOTCS

¥ aBTOMATHYECKH)

* Bocnoab3yiTech Hawewn 6ecnaaTHoi ceTbio WI-FI,
onpeAeAsioLLEencs Kak BALUMM YCTPOHCTBOM

MOCKOBCKMA

» conomn 1864 ey +

OTKpoiiTe ans ce6ss MocKoBCKMiA
3o0napk, TaKUM KaKuM Bbl €0 He
BUzenu panbwe. Cxavaiite
npunoxexHue Mockosckoro
3oonapka, 4To6bl OTNIPa3fHOBaTb
150-neTHio10 rogoBuwuHy MNMapxa:

Discover the Moscow Zoo like you've
never seen before. Download the
Moscow Zoo app to celebrate the 150th
Anniversary of the park:

D Available on the GET IT ON

App Store

P Google play




What do our visitors see ="hear.— read — feel —
observe -experience?

D Available on the 1.200.000
App Store

» GET IT ON 1.300-000
» Google play

L \Windows Ca \Windows 300.000
2 | d

Phone Store

150.000

. ==\ BlackBerry
Get it at@ World.

KMDA
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I 2014

Z00 apps 4 approx. 600
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What do ourwvisitors learn?

N . &
&% B

-+ INFORMATION>
« INTERPRETATION>

- EDUCATION!

* The most difficult question...
* Previous knowledge?

* Informal learning can be
evaluated, but it is different
from formal learning (no
curriculum, no formal tests,
(often) no presence of an
intermediary (teacher)...)




What do ourwvisitors learn?

 PROBLEM : Urgent need for
more background studies into
general public attitudes
towards animals, nature,
conservation, etc..

- Differences (social,
geographical, cultural, age,
gender..?)

* Role of other information

sources (formal education,
media (TV, internet...))

KMDA



What do ourwvisitors learn?

« How does informal education
work?

 What are the (dis)advantages
of location-based informal
education?

 Research in progress...




Do zoo visitors change their-behaviour? ¢l

- “Compared to the average citizen,
zoo and aquarium visitors are in
general more aware of

z
i

environmental and conservation
issues, and there is a greater
chance of them developing A A& LIk

M Will you help us M o
save animals from extinction? " ISR SEHINE

attitudes and behaviour which
contributes to sustainable
development and conservation.”
* Isthis a RESULT of visiting
zoos/aquariums?

* Or is visiting zoos/aquariums a
RESULT of an openness towards
conservation issues?

* Need for long term research: L (S
CONSERVATION SBRY RN
PSYCHOLOGY! = 2 3



Biodiversity is Life

A guide for zoo and aquarium educators, teachers and environmentalists.
Aresource about biodiversity in support of the International Year of Biodiversity,

2010 and beyond

mﬂ Aq-ll:
WAZA | Unitad for
Comarvaitn D raiiorea ! Bl

KMDA



Institutional.aspects:
who is afraid of visitor studies?

* Visitor studies and evaluation
are NOT expensive.

* In-house or outsourcing?
* Pre-formative: in-house
* Other studies: both options

* Problem: few independent
consultants in (Continental)
Europe — main focus on
museums/science centres...

* Universities/University colleges
— students/internships

* (Learnto) Do It Yourself!




Some areas for further research...
(suggestions for;sleepless'nights for. zoo peaple...)

Can you improve a bad exhibit
with a good sign?

. ANIRALS ]HM Vlll S(AR WJIKIDS “'

5 V6
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Some areas for further research... /}%ﬁ

|z z|
i =]
7

(suggestions for sleepless nights for zoo people...) =¥

If your visitors do not read your labels,
are you having a problem with your visitors
or with your labels?

[ B
: '




Some areas-for further research... /}%ﬁ
(suggestions for sleepless nights for zoo people...). ¥

Why do 14 year olds
stop visiting zoos?

KMDA



Some areas for further research...
(suggestions for sleepless nights for zoo people...)

Did you ever see a zoo visitor
reading a guide book during the visit?




Some areas for-further research... /'}%
(suggestions for sleepless nights for zoo people...) =¥

Do people come to the zoo
to watch television
or play on the computer?




Some areas for further research...
(suggestions for sleepless nights for zoo people...)

Are you ready for tomorrow’s society?

g TR

DIFFERENCES BETWEEN APES AND MAN




Some areas for further research... /[]IIE\
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(suggestions for sleepless nights for zoo people...) “=>2

Contextualizing...
How do we link the world of the animal
to the world of the visitor?




Some areas for further research...
(suggestions for sleepless nights for zoo people...)

Contextualizing...

Do people see the habitat behind the animals?

Individual animals as a step towards
species/habitats/ecosystems?




Some areas for further research...
(suggestions for sleepless nights for zoo people...)

Contextualizing...
What is the message of animal shows?




Some areas for further research...
(suggestions for sleepless nights for zoo people...)

Are we providing a fair and
balanced view of nature?

‘ Invertebrata
MAnimals m VVertebrata
MMega vertebrates g
Oinvertebrates?
OPlants?




Some areas for further research...
(suggestions for sleepless nights for zoo people...)

Are we using our most popular exhibits
to convey our most important messages?

KMDA



Some areas for further research... /[IIIE\ -.
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(suggestions for sleepless nights for zoo people...) “=>2

How many visitors did you have today?
How many of them have you inspired
to contribute to conservation?




Qur 5 step plan

Wildlife is fantastic!

Unfortunately,
a lot of wildlife is in trouble...

..but luckily more and more people

are doing something about it...

So are we!

...how about you?

KMDA
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Some areas for further research... /}%\
(suggestions for sleepless nights for zoo people...) ¥

The zoo as a green activist?

KMDA



Please help torimproyve:..

Comments
Suggestions
Additions
Mistakes
Anything irrelevant?

PLEASE LET US KNOW

harry.schram@kmda.orq
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Thank you-for you attention!
Questions? Comments?References?




harry.schram@kmda.org

Placs§ VIEW
ANIMALS fROM
OTHER SIDE
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Zoo Antwerpen | Planckendael | Koningin Elisabethzaal

The CRC is core funded by the Flemish Government



